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The Rt. Hon. Tony Blair MP

Prime Minister 5 May 1998
10 Downing Street 7 Pages By Fax Only To:
London 0171 925 0918

~ Dear Prime Minister

| am concerned at the lack of redress available in the event of non-performance of the
“‘codes of practice” and “service standards” which are being published by numerous
companies, organisations, and public utilities, including the Post Office. The government has
itself issued a “Citizens Charter”. They are all chock full of pledges.

These solemn pledges are being showered on the UK public like confetti, and apparently
have about as much value, as they apparently have no legal standing whatsoever. They
appear to be totally unregulated. Consequently, If the issuer of a code of practice chooses
not to stand by its pledges, the public has no legal redress or right of hearing by any
independent third party. As matters stand, the whole concept of a “code of practice” is a PR
person’s dream. An avalanche of promises, and all without any independent accountability.

| discovered this totally unsatisfactory situation during the course of bringing a series of
“David and Goliath”, High Court Actions against Shell, for breach of confidence and/or
breach of contract. It has been a long drawn out battle which would have been cut short if
Shell had upheld its Statement of General Business Principles, which require honesty,
integrity and openness in all its dealings. To be fair to Shell Transport, its former
Chairman, Sir John Jennings, did intervene on my behalf on a number of occasions, but
only after | had resorted to extreme measures to put my case.

Shell has settled in our favour the first three High Court Actions that my company brought
against it. | am now involved in a fourth claim. During the course of prosecuting the latest
action, | have pointed out to Shell that certain Senior Directors and Shell Managers have
acted in flagrant breach of Shell's core principles. Mr Wiseman, the Legal Director of Shell
UK has confirmed that similar to a bet placed with a bookmaker, the pledges are binding in
honour only. There is apparently no redress of any kind, legal or otherwise. | say this after
seeking advice from Leading Counsel and speaking to numerous regulatory authorities of
every conceivable kind.

IMPORTANT: All business undertaken in accordance with our Trading Conditions, a copy of which may be obtained on request
Registered Office : St. Andrews Castle, 33 St. Andrews Street South, Bury St. Edmunds, IP33 3PH. Registered in England No. 2442694




Apparently Shell is free to disregard its pledges of honesty, integrity and openness
whenever it suits them, which in my experience, is very often. In this connection, | attach a
copy of a document entitled “An Insight Into Shell”.

On initial examination, “codes of practice” appear to provide a free guarantee of ethical
conduct and good service. They encourage people who are keen on ethical business
operations to do business with or even purchase shares in the relevant companies. There is
evidence (from the Co-op Bank) that this is the case. But unless such codes are backed up
by law, or by an independent compliance authority, they are worse than useless, as they
can give people a false sense of security.

Even the BBC has joined the fray by publishing a “Statement of Promises to Viewers and
Listeners”. | have therefore sent a copy of this communication to an even higher authority -
Anne Robinson of Watchdog fame (who may be interested from a consumer standpoint

— regarding certain information in the attached document). | hope that one of you will take up
this important issue, which effects every one of us as we go about our lives.

Yours sincerely

John Donovan
Managing Director

01/10/98


















